How to Get FREE Advertising That Will Not Only Draw Customers But Will Have the Press Drooling to Write About You!


Following, I am going to describe a method that you can use to get FREE publicity for your business and get the local media excited about what you are doing. 


A Press Release is really a “sales letter” to the press. The key to getting the press to notice you is to use a headline and copy that will pique their interest and let them know you have something different and interesting. 


There are a couple of things you should know when you do that. 

1. Keep It Simple

2. Follow a format I have on the next page 


You can go online and get the fax numbers for the Newsroom for your local newspapers, T.V. stations, Radio stations, etc. 


Send them a fax with a news release like the one following, and have a very good chance that they will call you for an interview. When they do, its FREE advertising. Can you beat that? 



How Seniors Can Avoid The Ravages Of Medicaid Spend-Down!




Immediate Release





(Or for dated event:  “Release On 10/10/08)








Direct Contact: 


John Smith 


Phone: 808-555-1212











Agent Name, if giving a free seminar to help seniors understand how to avoid the ravages of Medicaid Spend-Down. This is a free seminar and nothing will be sold. �


This seminar will be held on(DATE) in the conference room at the (CITY) Library (or hotel), at (ADDRESS), at 11:00 a.m.  ��  








John Smith, the Proprietor of Tres Amigas is a local expert on Medicaid and Medicare 








For an immediate interview with Mr. Smith about his exclusive event, call 555-1212. 











