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10 Commandments of Copy Writing

1. Targeted

Don’t forget your market. You are not writing to sell what you want, but what your customer is already agonizing over. 

2. Personal

Be personal in your writing style. Pretend you are having a one on one conversation with a friend over a beer.  

3. Headline

The Headline is EVERYTHING. You want it to GRAB your reader by the heart and lead them to read the next paragraph.  

4. Introduction of Product

Introduce your product or service, but remember to NOT be technical. You want to sell the benefits of your product, not the features.   

5. Introduction of Self

In making it personal, you will want to introduce yourself. People want to know that they are dealing with a real person. 

6. Describe the Benefits of Your Product or Service

This is where you use specific bullet points to sell the BENEFITS of the product. 

7. List Specific Reasons Why They Should Buy

This is where you overcome objections that are surely in the mind of your reader. 

8. Reinforce and Reassure

You want to reinforce that the decision they are making is a good decision. You most often do this with a GUARANTEE!

9. The Offer

The offer must be a clear call to action. Call me now! Go online RIGHT NOW! And order. 

10. The P.S. 
The Post Script reviews your offer, the guarantee and the call to action. Many people read the P.S. before completely reading the letter. 

